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Publicity Suggestions & Guidelines 
 
Thank you for including Eh440 at your event. 
 
Our goal is to ensure that this is an outstanding event for everyone involved, and 
publicity and promotion is an important part of achieving this goal. 
 
Whether you are an experienced promoter, or if this is your first event, we want 
to provide you with some ideas and support. 
 
Please know that Eh440 and Watson Entertainment are here to help you in any 
way we can, and we will be doing our part to help publicize your event. 
 
The budget for promoting an event is usually an issue so we’ve listed some ways 
you can get the word out, without breaking the bank. 
 
All required promotional material for Eh440 can be downloaded at 
http://eh440.com/resources or feel free to contract Mark Watson at 905-637-
8188 or at mark@watsonentertainment.com 
 
 

 

http://eh440.com/resources
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 Timing:  It is very important to get started on publicity well in 

advance (at least 60 days before the show).  You may not 
implement everything immediately, but everything needs to be in 
place and ready to go as the things get busier closer to the show. 

 
 Plan: Take some time to plan your campaign.  Think about your 

target audience and where you can reach them.  Make yourself a 
checklist with deadlines.  Gather all of the information and material 
you need to put together your campaign. 

 
 Cover Home Base:  Make sure before any advertising goes out, 

that you have everything in place, including your ticket outlets / box 
office, and that your team knows all of the pertinent details.  Eh440 
are part of your publicity team so make sure we have all of the info 
so we can include it in our promotions. 

 
 Press Release: Gather all possible press contacts in the area and 

send out a press release with the details of your event.  If you have 
never done a Press Release before please contact Eh440’s 
Management and they can provide you with other samples.  Be sure 
to follow up with your press contacts with a phone call. 
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 Newspaper: The press release (as discussed above) may trigger 

requests for an interview but you should follow up on the phone with 
each contact.  If their interest is “lukewarm”, try offering to buy a 
small ad with the condition that the newspaper will write and publish 
a story about Eh440 prior to the show.  Newspapers often have a 
free online event listing, so be sure to ask about that as well. 

 
 Posters: Make sure posters are up not only at the venue, but 

anywhere else you can think of!  Please don’t post anything without 
permission or this will have a negative effect. 

 
 Programs:  Include the show in any show programs prior to the 

event. 
 

 Rave Cards: These are small postcard-like advertisements that you 
can place on tables / seats.  If you have dining, you can include 
them with your customer’s bill prior to the show date. 
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 Radio:  This is a very effective way to get the word out, but it’s not 

always cost effective.  Talk to the Promotions Manager of your local 
radio station and see if they’ll offer you advertising in exchange for 
tickets that they can give away on the air.  Eh440 often do live radio 
interviews on the phone a few days prior to the event.  This can 
easily be arranged through Mark Watson. 

 
 TV: Local stations often have a free event listing or some sort of 

community calendar.  TV performances are logistically a little more 
difficult than a radio interview (which is usually phoned in) but if it’s 
at all possible, Eh440 would be happy to make this happen.  Again, 
this can be arranged through Mark Watson. 
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 Website:  Make sure you have the event prominently listed on your 

website with all of the details.  Include a picture and description of 
the show along with a direct link to our website at www.Eh440.com. 
 

 FaceBook: Start a Facebook “event page” ASAP, this is a great way 
for you and your team to spread the word about the event. Please 
also send this to Eh440 so they can invite “friends” in your area. 
www.facebook.com/eh440 
 

 Twitter: Plan 3 separate tweets about the event. First, 6-8 weeks 
prior to the show, announcing all of the details.  Second, 3-5 weeks 
prior to the show to remind people.  Third, the week of the show to 
act as a last minute reminder. *It’s always good to include a link to 
an Eh440 video and always tag Eh440 so we can re-tweet @eh440 

 
 E-mail Blast:  Plan 3 separate e-mail blasts to your e-mail list.  

First, 6-8 weeks prior to the show, announcing all of the details.  
Second, 3-5 weeks prior to the show to remind people.  Third, the 
week of the show to act as a last minute reminder. * Include links to 
Eh440’s website and YouTube videos 

 
 Web Banners: Eh440 Management can build a customer template 

to your specifications with a week’s notice.  Please provide width and 
height required.  Then, send it out to your team, other community 
members, and attach it to all of your e-mails. 

 
 Community Postings: There are often several community based 

websites that will let you post an event listing.  They may also post 
your Web Banner for you. 

 

http://www.eh440.com/
http://www.facebook.com/eh440
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 Complimentary Tickets:  Don’t be afraid to give away some 

tickets to some key media outlets and community heads.  This will 
pay dividends at the box office, as these people tend to tell others 
and bring paying audience members with them. 

 
 M.C.: Have your M.C. or someone related to the venue announce 

the event before all of the shows prior to the show date.  Encourage 
people to join your e-mail list so you can directly market to them in 
the future. 

 
 Incentives: Offer discounts on bulk ticket purchases, student / 

senior discounts.  
 

 Get Creative: You’re competing against all kinds of events, even 
what might be on television that night!  Look for ways you can stand 
out in the community. 

 

 

Keep in mind, 
 
“something happens when you don’t promote your event … 

… NOTHING!” 

 
 
 
 
If you have questions, please contact Eh440’s management.  We look 
forward to partnering with you and making your event a success! 
 
Management: Watson Entertainment 
Email: mark@watsonentertainment.com 
Phone: 905-637-8188 


